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1 Executive summary 

Dissemination, Communication and Training are the pillars of the TripleA-reno approach in terms of 
targeting different audience groups and presenting the project progress and research results to them. The 
Communication and Dissemination strategy differs for every category of identified stakeholders. The main 
two target groups in the project are the end-users/ customers of deep renovations and industry 
stakeholders. Nevertheless, the TripleA-reno core message and project identity remain transversal to all 
communication and dissemination activities. 

This is the first version of the Dissemination and Communication Plan (M6), which outlines the overall 
strategy and planned activities for the successful dissemination and communication of the project results. 
As communication and dissemination is a continuous process and not a one-time effort at the end of the 
project, activities will take place in all stages of the project and beyond. As a result this document will be 
updated annually throughout the project lifespan with reports of the partners on their expected and actual 
dissemination activities, new dissemination materials and amendments to the strategy, if necessary. 

This Dissemination and Communication plan and report is aimed at the consortium partners to ensure their 
involvement in all aspects of Dissemination and Communication, and the European Commission in order to 
communicate the consortium’s strategy and report on undertaken dissemination activities. 

The Communication and Dissemination plan comprises: 

1. Dissemination and Communication strategy, including communication levels 
(EU/National/Regional) and the responsibilities/ roles attributed to each partner; 

2. The dissemination content; 

3. List of target stakeholders to be addressed; 

4. Dissemination channels: specifying the various tools that will be used to reach each of the target 
audiences; 

5. Report on undertaken dissemination activities up to M6;  

6. Schedule and details of planned dissemination activities amongst partners, including a provisional 
list of events, conferences and fairs where partners could represent the project. 

7. Appendices:  

a. Cooperate Identity;  

b. Project website;  

c. Dissemination material;  

d. Social Media Accounts;  
A final version will be submitted at the end of the project as a final report on all undertaken dissemination 
activities.  
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2 Communication and Dissemination Strategy 

Communication and dissemination is a core activity in TripleA-reno, as it is crucial for the further market 
exploitation, replication and valorisation. The latter is addressed in WP 6 ‘Exploitation and EU wide 
replication’ paving the way for the further commercial and business activities after the project duration. 
 
The project’s dissemination and communication activities are carried out in view of consolidating the 
project visibility among public and professional audiences at EU level and beyond. It is important to note 
that the Communication and Dissemination strategy foresees the design and implementation of different 
communication strategies, means and materials to address dissemination (centred in scientific-technical, 
public agents and professional stakeholders), and communication (to a wider audience that includes a very 
important number of building owners, whose acceptance of TripleA-reno as end-users is critical). 
Dissemination activities focus on the transfer of knowledge and information towards key stakeholders, 
opinion leaders and multipliers (Scientific community, Technological Platforms, Networks and Initiatives). 
The acceptance and feedback of these audiences are essential for the future market uptake of the TripleA-
reno results. Whereas communication activities are complementary to dissemination and are intended as 
public communication, i.e. outreach activities targeting the general public (varying from citizens, to end-
users and stakeholders at large) as well as “outsider” targets beyond peer-to-peer communication and 
information transfer. Thus communication activities add public value to the achievements of the project by 
aiming at larger audiences. They focus on key headlines outlining the project’s results with the objective to 
promote the project and enhance its visibility. These activities impact on larger audiences in terms of 
awareness raising on issues such as nZEB, building performance and IEQ after renovation.  

In general, TripleA-reno addresses the total value chain in a building and renovation process. The most 
important targeted impact areas are the end-users and consumers. TripleA-reno offers support to end-
users on decision-making for deep renovations and shows how end-users can benefit of overall quality of 
new construction and renovation works. Furthermore, end-users can be informed on overall performances 
(energy, IEQ and health) after renovation.  

Clustering with other European projects and cross-fertilization with other national and European initiatives 
will also be fostered by the project’s communication strategy. Clustering activities especially with other EU 
projects funded under the same call such as HAPPEN, ALDREN and iBROAD, are very important to 
strengthen impacts, increase the outreach potential of the project concepts and raise awareness among 
different stakeholders and eventually the public at large. Synergies will be found in joint exploitation of 
communication tools and services including among others: web mutual link exchange, organisation of 
common events, common outreach activities to local stakeholder groups, use of social media through 
common accounts and exchange of best practices. 
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3 Role of the consortium partners 

ALL partners will have a very active involvement in communication and dissemination by the participation 
in the project’s communication and dissemination tools and activities and through their own dissemination 
networks and collaborations. 

• ACE is in charge of coordinating all dissemination and communication activities.  
• HIA is the project coordinator. HIA’s main role is to assure that all dissemination activities are fully 

aligned with the exploitation strategy (WP6 leader) and that the actions stimulate future markets 
and do not disclose confidential information.  

• UNIBO, IVE and IRI-UL have higher involvement in scientific dissemination and training to perform. 
• ISSO has a higher involvement in the TripleA-reno platform and using it for training purposes. 
• HE, ICLEI, REHVA, UIPI, FEDERc: will participate in dissemination and communication towards their 

member all over Europe; and run the so-called TripleA-reno Roadshow (WP6) 
• BraMO, BJW, COM, EIGE, FEDERc, HS and IRI-UL will participate in communication and 

dissemination activities. Additionally they will support dissemination and communication with 
output from the demonstratcion cases through their involvement in WP5. 
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4 Dissemination Content 

The objective of TripleA-reno project is to focus on the following market barriers for deep renovation:  

1. The renovation market is top-down and supply-driven, with a mismatch between the offered 
products and packages and the end-users’ requirements.  

2. There is no view on the total performances in practice (energy, indoor environmental quality, 
health and well-being), as well as a solid quality control of the renovation process.  

3. After the renovation process there is a lack of data on the real building performance in practice, on 
energy, IEQ and health.  

Many European projects have addressed these barriers. The overall aim is to make acceptation and 
decision making on deep and nZE renovation attractive for consumers and end-users. This by clear, 
unambiguous and meaningful information and communication on real, proven performances on energy, 
Indoor Environmental Quality and personal health in practice, strengthened by consumer centred business 
models.  

TripleA-reno will achieve this aim by developing an open end-users centred gamified platform for validation 
and community building,  

This will be achieved through: 

1. Fostering new consumer and end-user centred business models, using evidence based 
performances that facilitate decision-making. 

2. Improving performances of deep renovation by enhanced quality control, supported by targeted 
CPD and training, 

3. Providing consumers and end-users of deep renovation projects with attractive, understandable 
and personalized information of realised real performance. 

4. Demonstrating the benefits and evidence based solutions in live demonstration cases. 
5. Rolling-out the results on a wider European scale by the in Triple A-Reno involved European 

interest groups and umbrella associations 

The above “key actions” of the project are used to develop content of dissemination materials in order to 
promote TripleA-reno and raise awareness of the progress and the results, such as project brochures, 
posters or videos. 
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5  Target Audiences and Key Stakeholders 

According to the Dissemination and Communication Strategy argued in section 1, the groups of 
stakeholders described in Table 1 were identified. 

 

Table 1: Target audiences reached through the involved EU umbrella organisations 

 Target Groups and  
Potential Users 

 Targeted Impact   Communication Means  Level 

End-users: 
condominiums 

Guide and enable 
renovation decision 
with the promotion 
of the platform tool 

Direct communication with UIPI 
as consortium partner at EU level 
(UIPI), national (by involving 
some of UIPI members) 

European (UIPI), National by 
28 UIPI member 
organisations 

End-users: Housing 
companies/associati
ons 

Awareness of user-
oriented decision 
making. Awareness 
of energy, IEQ and 
health/well-being by 
their tenants by user 
oriented information 
on overall 
performances after 
renovation 

Direct communication with HE, 
as consortium partner. 
Awareness campaign by HE 
member FEDERCASA and EIGE, to 
be used as blueprints to other 
housing companies. 

European (HE), National by 
44 HE member organisations 

End-users: 
Municipalities 

Facilitating 
municipalities to 
motivate citizens to 
deep renovation by 
using the TripleA-
reno platform 

Direct communication with ICLEI, 
as consortium partner 

European (ICLEI), National by 
100 ICLEI municipalities 
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Consumers/End-
users: Individual 
house owners 

Awareness of user-
oriented decision 
making. Awareness 
of energy, IEQ and 
health/well-being by 
occupants by user 
oriented information 
on overall 
performances after 
renovation 

Direct communication with UIPI 
as consortium partner at EU level 
(UIPI), national (by involving 
some of UIPI members) 

European (UIPI), National by 
UIPI member organisations 

Consumers/End-
users: tenants 

Awareness of 
energy, IEQ and 
health/well-being by 
user oriented 
information on 
overall performances 
after renovation 

Direct communication with HE, 
as consortium partner. 
Awareness campaign by HE 
member FEDERCASA and EIGE 

European (HE), National by 
HE member organisations 

Architect chambers Awareness of quality 
control aspects in 
design process. 
Understanding of 
roles of other trades 
in realizing quality in 
relation to 
architectural design. 
BIM is an important 
tool for architects to 
combine it with 
quality control. 

Direct communication with ACE, 
as consortium partner 

European (ACE), National by 
ACE members, i.e. 44 
regulatory and associations 
in 31 countries 

Engineers branches 
(HVAC and building 
services) 

Awareness of quality 
control aspects in 
engineering, design 
and realization 
process. 
Understanding of 
roles of other trades 
in realizing quality 
for building services. 

Direct communication with 
REHVA as consortium partner 

European (REHVA), National 
by 27 national member 
organisations 
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Table 2: Other potential stakeholders, multipliers and opinion leaders, identified for dissemination 
activities 

 

 Type 
Institution 

Relevant bodies 

Co
ns

tr
uc

tio
n 

European & 
national 
construction 
Associations 

ECTP, FIEC, ENCORD, Euroconstruct, ECCREDI, ENBRI, SBCI, CIB, EBC and 
their network per country and other national associations 

Architect & 
Engineering 
Associations 

Architects’ Council of Europe (ACE)*, ARCHI-EUROPE, European 
Network of heads of schools of architecture (ENHSA), European 
federation of National Engineering Associations (FEANI), EAAE, UIA 

Other EU / 
global building 
organisation 

SB Alliance, EuroACE, ICLEI*, RICS, REHVA*, EURIMA, WGBC, Active 
House Alliance, Global ABC 

Bu
ild

in
gs

 a
nd

 d
is

tr
ic

ts
 

ow
ne

rs
 a

nd
 m

an
ag

er
s 

Large 
Construction 
promoters 

ACCIONA, ACS, VINCI, HOTCHTIEF, BOUYGUES, SAIPEM, SKANSKA etc.  

Authorities on 
Public 
ownership / 
Public Owners 

Ministries of Culture, Ministries of dwelling, municipalities and regional 
governments, and large public owners of buildings, Covenant of Mayors 

 

Housing 
association of 
private owners 

EU & National associations, e.g. UIPI*, and their members on national 
level 

Municipalities, 
assoc. and 
networks with 
energy, urban 
and env. 
Issues/Cities 
Platforms 

At European and International level, e.g., Council of European 
Municipalities and Regions (CEMR), C40 Cities Climate Leadership 
Group, ICLEI*. At national level to be identified by demonstration case 
studies/ regions at a later stage.  
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Public and 
private 
promoters and 
associations 
on social 
housing 

At European level: Housing Europe* and national members. At National 
level for instance: Federabitazione (IT), AVS (ES), USH (FR), LOSZ (HU), 
OEK (GR), FENACHE (PT), NHF (UK), NBBL (NO), (FR), Estonian Union of 
Co-operative Housing Associations, USH (National Federation for Social 
Housing). 

Buildings and 
Property 
Managers and 
Associations 

At European level: EuroFM. At National level: Local associations. Local 
and national property manager professional associations, e.g. Estonian 
Association of Estonian Facilities Administrators and Maintainers (TREA 
closely collaborates)  

En
er

gy
 

Energy 
Agencies 

At international level: International Energy Agency  

At European Level: FEDARENE  

At National level: Deutsche Energie-Agentur (DE), Instituto para la 
Diversificación y Ahorro de la Energía (ES), Agenzia Nazionale per le 
Nuove tecnologie, l'Energia e lo Sviluppo Economico Sostenibile (IT), 
Energy Saving Trust (UK) At regional level: Aegean Energy Agency (GR), 
emma e.V.(DE), Észak-Alföldi Regionális Energia Ügynökség (HU), 
RomaEnergia(IT), Agence Locale de l'Énergie (FR),etc. 

Energy 
Efficiency 
systems 
providers 

EREC, EGEC; EPIA; EREF; ESTIF; EUBIA; EUREC Agency, etc. 

O
th

er
 

Tech. 
Platforms 
networks and 
other 
Initiatives 

Technological Platforms networks and Initiatives such as ECTP and 
national CTPs 

National / 
regional Smart 
specialization 
authorities 

All national/regional Smart specialization authorities in countries where 
the consortium partners will seek market uptake, including all partners’ 
permanent contacts with their relevant national/regional Smart 
specialization authorities 

* Project partner  
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6 Dissemination Channels 

Various dissemination activities ensure a good visibility of the project towards the identified target groups 
and general public. These are based on a Dissemination and Communication strategy tailored to the various 
needs and expectations of the target groups. Ways of contacting actors differ in three main respects: 

• Type of link established with each actor (from being informed to being involved); 

• The number of actors being reached; 

• The effectiveness in getting the outcomes of the project understood. 

 

Table 3: Dissemination channels overview 

 Communication 
channel 

 Activity and 
content 

 Targeted audience Coverage and update 

Public and project 
websites 

General information 
of the project, 
downloads, forum 
(public website); 
collaboration 
workplace for the 
consortium. 

Wider public/ interested 
parties; for project website: 
restricted access area of the 
website for the consortium. 

Online from M3 until 2 
years after project’s 
completion; Quarterly 
update of the public 
website; daily use of the 
project website by the 
consortium. 

Social Media LinkedIn Groups, 
Twitter, etc. 
connected to the 
public and project 
websites, websites 
of partners. 

Professional networks; NGOs; 
platforms for knowledge 
exchange; professional 
associations; academic groups, 
general public 

Printed and digital 
public relation / 
promotion 

Newsletters/ 
brochures/ poster/ 
fact sheets/ press 
releases, both 
printed and digital, 
including 
embedded format 
of pictures, videos. 

Distribute to international and 
national stakeholders, potential 
clients and the generally 
interested public. 

e-newsletters every 6 
months (different versions 
targeted to industry actors 
and to consumers), 2 
project brochures, 1 poster, 
1 project roll-up. 1 video; 
Input and distribution by all 
partners. 
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Publications, 
presentations and 
workshops 

Conference papers 
and presentations 
(B2B and B2E); 
guest lectures (B2B, 
B2E); 
demonstrations 
(B2B, B2C). 

National, EU and international 
academic and professional 
communities 

Annual publications, 
conference presentations 
and workshops. It is 
expected to be present at 
the EU Energy week, EU 
Utility week and other EU 
initiatives. All the 
information will be 
gathered and focused 
towards the already 
existing channels and 
platforms at European 
level, as BUILDUP, and at a 
national level 

 

In order to have the largest impact possible, the project first developed a visual design and corporate 
‘brand’ identity including a project logo that gives the project an image, recognition and impact, to be used 
in templates for tools, presentations, newsletters, and a website eye-catcher. Full consideration to 
graphical guidelines of the EC and the H2020 programme were given. The visual identity elements 
communicate the specific TripleA-reno vision on quality improvement of the built result and easy to use 
information on building performance for consumers as core message. The definition of the core message of 
TripleA-reno is oriented towards the building occupants and general public and emphasise the benefits of 
certification of the achieved quality and performance by understandable labelling schemes as evidence for 
end-users on overall quality monitoring of the realised performances of the renovation on energy, IEQ and 
health. The visual identity package is included in the Appendix 1.  

The following Table 4 elaborates on each dissemination channel  in detail. 

 

Table 4: Dissemination activities and target groups 

Type of 
dissemination 

Type of 
audience 

Channels Number Indicators Contents 

Proactive 

Communication 

General Through newsletters every 
six months, one-to-one 
communication, emailing 
and invitation to events to 
relevant stakeholders and 
the European 
Commission. 

8 500 people Project 
progress, 
events and 
relevant 
news  
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Social media General TripleA-reno LinkedIn 
group, Facebook and 
Twitter, plus social media 
run by partners. 

16 1600 
people 

Project 
progress, 
events, 
relevant 
news, 
interaction 
with public 

Video General TripleA-reno YouTube 
channel and TV broadcast. 

1 1600 views TripleA-reno 
overview 
based on the 
demonstratio
ns of the 
solution 

Dedicated 
website 

General TripleA-reno website: 
interactive environment 
that will give access to all 
the aspects related to the 
project activities and will 
permit to collaborate and 
actively participate in the 
platform development. 
The private part will be a 
collaborative working 
space for developing the 
project. 

1 (5 years 
minimum) 

4000 visits TripleA-reno 
objectives 
overview, 
partnership 
and public 
deliverables 

Latest news 
and feature 

Roll-up/ poster 
and brochure 

General Specific project Roll-up/ 
poster and brochure will 
be prepared for external 
communication, the 
brochure translated to the 
8 languages. 

9 2000 
people 

General 
information 
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Publications Scientific 
community 

TripleA-reno partners will 
publish the results in the 
scientific literature, 
dedicated journals and 
magazines in the field of 
construction, energy and 
ICTs. Moreover, results 
are intended also to be 
published through EC 
channels. 

10 500 readers Publishable 
project 
results, 
specially 
devoted to 
WP2, WP3, 
WP4, and 
WP5  

Deep 
renovation 
demonstrations 

Citizens, end 
users 

Demonstrations cases will 
be disseminated to the 
citizens and end-users 
through panels placed on 
site, explaining the 
TripleA-reno open end-
users centred gamified 
platform for validation 
and community building. 

7 1.400 
people (200 
people/de
mo) 

TripleA-reno 
platform 
applied to 
the buildings 

(WP5) 

TripleA-reno 
Roadshow 

Targeted 
clients, end-
users and 
stakeholders: 
members of 
the 5 EU 
umbrella 
organisations 
involved 

Awareness raising events 
throughout Europe to 
implement, exploit and 
promote the TripleA-reno 
results for end-users on a 
wide European scale.  

16 25-50 
people per 
event 

425-850 
people 

TripleA-reno 
objectives 
overview/ 
progress and 
results; 
TripleA-reno 
as an 
ecosystem; 
TripleA-reno 
open 
gamified 
platform 

National 
training & 
dissemination 
workshops 

Targeted 
clients, end-
users and 
stakeholders 

Dissemination activities 
related to the 2 involved 
universities in Slovenia 
and Italy and training 
provider ISSO in NL and 
IVE in Spain 

4 200 TripleA-reno 
solution 
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Partners’ 
dissemination 
networks and 
channels 

Targeted 
clients, end-
users and 
stakeholders 

e.g. ACE Newsletter: 
distributed by email to 
3.500 direct contacts 
every 2 months and to the 
44 Member of ACE, 
representing over 600.000 
practicing architects from 
31 countries. ACE Website 
and other web-based 
channels ACE Events: 
yearly Working Group 
meetings and biannual 
General Assembly, 
attended by around 100 
delegates of the ACE 
member organisations. 

- 4000 
people 

Project 
progress, 
events and 
relevant 
materials 

Participation in 
conferences, 
congresses and 
events (T7.7) 

Scientific 
community, 
students, end-
users 

TripleA-reno will be 
represented in a number 
of international relevant 
conferences to discuss 
specific research results 
and receive input and 
comments from outside 
the project, as well as to 
trigger new projects. 

10 1000 
people 

Publishable 
project 
results 

Commercial 
fairs 

Targeted 
clients, end-
users 

The TripleA-reno solution 
and its components will be 
represented in relevant 
commercial fairs towards 
the final stage of the 
project to make 
commercial contacts. 

4 750 visitors Exploitable 
commercial 
results 
(mostly WP8) 
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Clustering 
Activities 

EU projects 
and networks 

With other HORIZON 2020 
European on-going related 
projects (HAPPEN, 
ALDREN, iBROAD), 
European and National 
Technology Platforms and 
other networks and 
initiatives  

6 
initiatives 

400 people Information 
on the 
project and 
its progress 
and 
achievement
s 

Training Construction 
renovation 
companies, 

Municipalities 

Architects, 
Engineers and 
building 
managers 

Various specific training 
courses will be carried out 
for professionals during 
the project, by the 2 
universities involved and 
the two training providers 
ISSO and IVE  

4 100 people Project 
results 
requiring 
applicability 
training 

Large scale 
communication 

Citizens Results will be 
communicated to the 
public at large scale via 
mass media 
communication: social 
networks, newspapers, 
magazines, TV. Press 
release announcing the 
start of the project. 

6 2000 
people 

General 
information. 
Relevant 
news 

 

6.1 ‘The TripleA-reno Road Show’  

The five EU umbrella organisations (ACE, HE, REHVA, UIPI, ICLEI) involved as consortium partners plus 
FEDERc as national member of HE work together on the so-called ‘TripleA-reno Roadshow’. The idea is to 
implement, exploit and promote the TripleA-reno results for end-users on a wide European scale. They will 
organise awareness raising events throughout Europe and will promote TripleA-reno as an ‘ecosystem’ of 
suppliers and consumers where value chains are brokered with the suppliers to the consumers. This is 
supported by the TripleA-reno open gamified platform that supports the creation of value chains and the 
sharing of knowledge/ best-practice, promoting trust in the community by reputation management, 
transparency and follow-up of performance results, and encouraging consumers to up-grade their 
residences. For this activity a Road Show will be developed. During these events the understandable 
labelling schemes of realized building performance after the renovation, as evidence for end-users on 
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overall quality monitoring on energy, IEQ and health will be explained in an attractive, understandable way, 
as well as the available targeted CPD training for enhanced quality control. The main aim is to promote the 
platform and raise awareness of controllable benefits of a renovation.  

The EU umbrella organisations ACE, HE, REHVA, UIPI aim to organize at least 4 events each in differing EU 
MS, i.e. 16 events, with an aimed attendance of 25-50 people per event. ICLEI will organize one European 
event. This would result in 425-850 people reached. The audience groups differ by organization and 
represent their members. 

 

Housing Europe: Four workshops aiming at awareness raising will be organized for the HE Member 
Associations. The main aim is the promotion of the platform, promote and raise awareness on the labelling 
of total real (evidence-based) performances and get feedback of the members of the usefulness of these 
outputs. Workshops can be coupled with a site visit of one of the case-studies if applicable. 

UIPI: Organising of four training workshops on how to use the gamified end-users platform together with 
guidelines on how to promote it towards end-users. The guidelines, which will be presented during this 
workshop, will be developed with feedback from UIPI national member associations themselves ahead of 
the training to make sure that the right wording is used. This workshop could potentially be coupled with a 
site visit of one of the case-studies. 

ACE: Four awareness raising events will be organized throughout Europe with a workshop and poster 
display (of demonstration buildings) with an aimed attendance of 25-50 people per event. The National 
Member Organisations will participate in these events in order to enhance the impact. The main aim is to 
promote the platform, the labelling schemes and raise awareness of controllable benefits of a renovation. 

REHVA: Four workshops will be organized for Member Associations, within the REHVA Technical and 
Research Committee, as well as supporter companies, especially HVAC designer and energy consultancy 
SME-s, to discuss about the labelling and qualification schemes to be used in the gamified platform, in 
order to reach consensus and involve HVAC experts in the future exploitation of these schemes in other 
contexts. Through these schemes, REHVA will also promote in seminars/webinars the concept of gamified 
realization of proven quality, and the role of CPD and trainings to attract end-users to invest in energy 
efficiency. At the national level, Member Associations where demonstrators are located will be kept 
continuously updated about the implementation of the various levels of the gamification platform in their 
country and they will be encouraged to organize trainings for professionals, in which demonstrators could 
be used as case studies. REHVA will use its EU wide and global network of industry and trade associations 

1 6  
Events

4 2 5  -8 5 0
People

2 0
Cities

Test targeted promotion campaigns for the pilots
Usability feedback on the gamified platform.      

Test with the citizens                    

Trainees cities - Future roll out2 0
Tra ining 

Workshops
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representing manufacturers: EHI, EPEE, EVIA; installers and HVAC engineers, ESCO-s and construction 
sector professionals: GCI Europe, EBC, eu.ESCO. 

ICLEI: Will organize one international training workshop inviting representatives from Twenty Cities. During 
the event the participants will have the opportunity to test the gamified end-users platform and provide 
feedback. The cities invited by the consortium to actively participate to the event form three different 
groups:  

• a first group are the 8 municipalities involved in the demo cases, and engaged to start targeted 
promotion campaigns for the pilots 

• a second group of minimum 4 and up to 8 municipalities - yet to be identified- will test and provide 
feedback on how they can use the gamified platform and how they could promote it to citizens 

• a third group of trainees cities (4 to 8) will also be invited and capacitated at a lighter level than the 
second group: for them - and for future cities - an overall/general format is envisaged for a further 
out roll to other municipalities  

6.2 Presentations on international conferences 

The project outcomes will be further disseminated through presentations at international conferences and 
workshops (T7.7). At least 2 presentations are planned at international conferences and special sessions 
during conferences, such as the WSED or EUSEW. These workshops offer the possibility to have an 
interactive discussion and feedback on the project results. Also contributions will be given, in mutual 
agreement with EASME, to common dissemination activities to increase synergies between, and the 
visibility of H2020 supported actions, for example the BuildUp skills exchange meetings.  

In this section a list of international conferences and fairs is presented and will be up-dated annually, also 
with input from all partners.  

Up-coming annual or bi/tri-annual events where the project aims to be presented: 

• Sustainable Places http://www.sustainableplaces.eu  

• European Sustainable Energy Week (EUSEW) (Brussels) 2017, http://www.eusew.eu/  

• ECTP Conference (European Construction, built environment and energy-efficient buildings 
Technology Platform) 2020,   http://www.ectp.org/        

• PLEA Conference, http://www.plea2018.org  

• Housing Europe Conference http://www.housingeurope.eu/section-48/events  
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Events 2019: 

• CIB World Building Congress 2019, http://www.wbc2019.hk  

• 23rd International Passive House Conference 2019, https://passivhaustagung.de/en/  

• World Sustainable Energy Days 2019, Wels, Austria, https://www.wsed.at/en/world-sustainable-
energy-days.html including Innovation Workshops Energy and Buildings  

• Sustainable Building Conference Series: http://www.sbe-series.org/the-sbe-series/2019-20-series/ 

 • ICSB 2019: 21st International Conference on Sustainable Building 
https://waset.org/conference/2019/03/prague/ICSB  

• 2019 AHR Expo http://www.ahrexpo.com  

• ACREX 2019 www.acrex.in   

• Building Simulation 2019 www.buildingsimulation2019.org   

 

6 Fairs at international Level: 

• Construmat (Barcelona, Spain), http://www.construmat.com/en   

• Batimat (France), http://www.batimat.com  

• ALL-ENERGY (UK), http://www.all-energy.co.uk  

• Ecobuild (UK), http://www.ecobuild.co.uk   

• BAU (Germany), http://www.bau-muenchen.com/en/Home  

• Construction 21 Expo, http://www.construction21expo.eu/event-info.html  

7 Report on undertaken Dissemination Activities 

There will be regular reporting every six months on the forecast of planned and report on undertaken 
dissemination activities for each consortium partner. Table 3 summarises all dissemination activities 
undertaken by the consortium partners during the first 6 months of the project. Understandably, these 
were not many, as the dissemination material was still under development and there was not yet enough 
project output or progress to disseminate.  

In addition to this, all consortium partners are requested to share any proof of the undertaken activities, 
such as publications or photos of events. These will be included in the annex of the annual update of the 
dissemination and communication guide. 
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Table 3: Dissemination Activity Reporting M1-M6 
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8 Appendices 

8.1 Appendix 1: Cooperate visual identity 

According to task 7.1 the project visual identity was delivered by HIA at M3.  
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8.2 Appendix 2: Project website 

The project website: http://triplea-reno.eu was delivered by HIA at M3 (T7.3).  
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8.3 Appendix 3: Dissemination material 

The TripleA-reno brochure is currently being translated by each consortium partner into their own language 
and will shortly be available in Dutch, French, German, Italian, Slovenian, Spanish, Portuguese, Hungarian. 

 

 

All dissemination material will be available on the project website: http://triplea-
reno.eu/index.php/material/  
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8.4 Appendix 4: Social Media outreach 

The project has from early on established links on social media.  

A Facebook Community was created: https://www.facebook.com/TripleArenoH2020/ 

 

The Twitter account has 36 followers: https://twitter.com/TripleAreno  
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The LinkedIn group can be found here: https://www.linkedin.com/groups/13610124/  
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The project has established a YouTube Channel. So far it holds a presentation of the coordinator Dr Simona 
d’Oca at the ACE Energy Day 2018 and a short teaser video of the project.  

https://www.youtube.com/channel/UCr4h5FvJ6qUqus76JVNqB1Q?  

 

 

 

9 Conclusions 

This report has presented the overall strategy and planned activities for the successful dissemination of 
TripleA-reno project progress and results. As communication and dissemination is a continuous process and 
not a one-time effort at the end of the project, activities will be taking place at all stages of the project. As a 
result, this document will be constantly updated throughout the project lifespan with reports of the 
partners on their expected and actual dissemination activities. 

In order to ensure project recognisability and successful dissemination it is important that all partners 
follow the indications mentioned in this plan (D7.2) when disseminating TripleA-reno project results. This 
includes proper use of the project name, logo, colour pallet, template as well as acknowledgment of EU 
funding.  

 


